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Old Hollywood Class 
right on Franklin Avenue...

The award-winning

Friendly service, award-winning wine list, 
Maitre D’ named Sommelier of the Year...

Open for breakfast, lunch and dinner
(except Tuesday Breakfast)

Monthly wine dinners

Private parties and 
events available 

Sunday Brunch 
served weekly 
10:30am - 2:30pm

Located on the grounds
of The Manor Hotel 
5930 Franklin Avenue 

(parking lot entrance off Bronson Ave)

CALL (323) 960-3100 FOR RESERVATIONS. 
ASK FOR KOURY LONON FOR MORE

INFORMATION REGARDING

PRIVATE PARTIES AND EVENT BOOKINGS.
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“…I wish this book had been
around when I was starting 
out – it would have saved 
me years.”

—David Madden, 
Executive Vice President, 

Fox Television Studios, 
Producer, Save the Last Dance and

Something The Lord Made

“…Required reading for 
anyone interested in how 
studio movies really 
get made.”

—Nina Jacobson, 
President, Buena Vista 

Motion Pictures Group

$18.95, ISBN 1-58065-062-7

5055 Wilshire Blvd., Los Angeles, CA 90036
Phone 323.525.2369 or 800.815.0503 • www.hcdonline.com

“I LIKED IT, DIDN’T LOVE IT” 
Screenplay Development From the Inside Out

By Rona Edwards & Monika Skerbelis

For further 

information check out 

www.esentertainment.net

TThhee  SSeeccrreett
The Secret is a feature-length, historic and factually-based account of an age old

secret, said to be 4,000 years in the making, and known only to a fortunate few. The
Secret promises to reveal this great knowledge to the world—The Secret to wealth, 
The Secret to health, The Secret to love, relationships, happiness, and eternal youth
The Secret to life itself.

A multi-million dollar cinematic extravaganza, The Secret is making world history
by becoming the first feature film to be released to all points of the globe at once.
This latest creation of Prime Time Productions Australia was launched worldwide last
March and is available as a web-based, video-on-demand, pay-per-view using 
revolutionary technology. For broadband users it will be just like switching on the
TV—you just click and it plays—no downloading required.

Prime Time Productions’ principal Rhonda Byrne, creator of The Secret, says “Early
feedback from viewers of The Secret have been incredibly positive and moving. 
And the viewing technology is simple and delivers terrific, high quality images.”

A single viewing of The Secret is only $4.95, available at TheSecret.tv and is also
available on DVD: . The Secret movie trailer is available free of charge.

—Editor’s note: One guarantee is that you will FEEL GOOD by the end of this film!

energy of emotion and the
laws of attraction.

And what am I supposed
to understand from all this?

That when we focus on
situations or things we
don’t want, we actually
draw them to us–like Job
stating in the Bible “. . .
that which I feared has
come to me.”

So I should just ignore
poverty, war, environmental
degradation, personal 
insult. . . 

Don’t ignore things, but
don’t focus on them more
than you give thanks for
everything that is good in
life. Gratitude works 
wonders, because it is 
attention directed toward
what brings peace, joy,
love, beauty, etc. and the
more you dwell in that
vibration, the more good
things you attract.

Sounds completely 
simplistic, and if it’s so
simple, why don’t people
everywhere do it all the
time? Why hasn’t it been
discovered before now?
There are lots of goodheart-

ed people who want to make
the world a better place.

It is simple, but that
doesn’t make it easy. Our
thoughts run in grooves that
get deeper the longer we run
them. (Don’t think about the
blue monkey). When we
want to change the way we
think (and there is a chorus
of personal growth and spir-
itual gurus who swear that
changing the way we think
changes the world), we cre-
ate new pathways for the
neurons to run. At first the
pathways are slippery and
it’s easy to slide off. With
practice, however, we can
notice our thoughts and
choose the perception that
produces the results we
want in our lives. And it has
been discovered, over and
over, by many people, some
famous and some unknown,
but all whose lives and 
contributions exceeded the
norm. They may not have
used the same language, 
but they demonstrated 
the principle.

Hmpf. Next you’re going
to bring up that old myth

that all reality is merely our
collective dreaming.

Don’t think about the 
blue monkey. Don’t look at
www.thesecret.tv. Don’t pay
any mind to the definition
of insanity–was it Einstein 
or Jung who said this:
“Insanity is doing the
same thing in the same
way and expecting a 
different outcome.”

So what will happen 
if I let myself think about
the blue monkey?

You won’t know until
you try, but you might
make a friend, or learn
something useful, or 
at the very least, have 
some fun. 

Wow, did you see the 
flip that monkey did? He’s
grinning ear to ear!

—Barbara Snow is author 
of numerous poems and 
The Sudden Caregiver: 

Surrendering to Enlightenment,
available at

www.barbarasnow.com. 
She lives and loves in Alameda,

CA, and thinks about the 
blue monkey all the time.

REFLECTIONS continued from page 28
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Got 
Something 

to Sell?
Want to get noticed by the
top echelon of Hollywood
with your product or
message? Come to the
attention of producers,
directors, actors, writers,
musicians, set designers,
marketers, entertainment
executives, attorneys,
medical professionals, 
rising stars, artists,
composers, entrepreneurs,
professionals of all stripes
and just plain old folks
with money to spend?
Advertise in the 
Beachwood Voice and
land yourself smack in 
the middle of their 
coffee tables and 
conversations.

Call 323-462-1514 for 
your own personalized
quote and marketing 
outreach plan. We are
your marketing partner!

“Gratitude is not only the greatest of virtues, but the parent 
of all the others.”

—Cicero
“As we express our gratitude, we must never forget that the
highest appreciation is not to utter words, but to live by them.”

—John F. Kennedy
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